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Abstract 
 This research aims to identify the Self formed by Presentation of Self through several 
different social media channels. This presentation of the Self's process is known as Dramaturgy. 

This study also identifies the Dramaturgy carried out by this study's participants by considering 

the Doxa, Habitus, Arena, and Capital, which surround the participants themselves. 
Frameworks of this research are Goffman's Presentation of Self and Dramaturgy; and 

Bourdieu's Logic of Practice. This research relies on the constructivism paradigm, using a 
qualitative and in-depth interview as its collecting data method.  The founding of this research, 

Fragmented Self, occurred when participants presented Self on Social Media. Digital 
Dramaturgy takes place by considering the participant's Doxa, Habitus, Field, and Capital. The 

results convey how participants arrange the most likely symbolic capital by showing their 

attitude to their impression management.  In other fields, participant prefers showing their 
social capital by friendship photos or their community popularity as the front stage. Others keep 

their capital and only stalking friends' social media accounts to be duplicated in other fields. To 
sum up, the presentation of the Self is fragmented, considering doxa, habitus, arena, and 

capital, to manage their impressions needed in digital Dramaturgy—this Self, namely 

Fragmented-Self.   
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Introduction 

So far, research that focuses on generation Z in digital media includes the 'tastes' 

of this generation that conveyed to the public (Syder & Buflin, 2008). Others research 

the peculiar identities displayed in their social media accounts (Kondrashikhina, 

Badalova, & Terentyeva, 2020). Besides, others focus on challenges and issues around 

the generation Z's preferred profession/field of work, which is very digital natives 

(Singh, 2014) (Singh & Dangmei, 2016). While as well as the phenomenon of 

generation Z's response to influencers who have appeared on their social media accounts 

(Janusz, 2020). Thus, no research specifically examines Generation Z's phenomenon in 

the digital world by relating it to the dramaturgy theory and the habitus-field-capital 

trilogy.  

 

Gen Z is the first digital native to exist. Therefore, Gen Z has a digital behavior 

that also shows distinctiveness compared to the previous generation. Who is Gen Z? 

Gen Z, who was born in 1996-2015, is the most Internet-dependent Generation and is 

firmly at the vanguard of technology use across all generations (BussinessWire, 2020). 

Gen Z is very application-based, and everything on cellphones, laptops, and applications 

(Ramadhanny, 2020).  
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Gen Z’s identity and digital are inextricably linked, blending the physical and digital 

worlds as never before. They are far more likely than other generations to believe in the 

positive impact of technology on the world. 64% think artificial intelligence will 

positively impact, and 66% believe the internet will bring us closer together. When 

asked which value, quality, or attribute is most important to our generation, Gen Z rated 

tech-savviness (19%) almost as highly as freedom (22%). What are some characteristics 

of Gen Z? (Business Wire, 2020) 

• Web or die. 58% of Gen Z cannot go more than 4 hours without Internet access before 

becoming uncomfortable.  

• On the internet, we trust. In 5 years, 64% of Gen Z thinks the internet will determine 

what they will do daily.  

• Byte-pal. 56% of Gen Z is friends with someone they ONLY know online. 

 

A survey conducted by Google Consumer Barometer found that 80% of 

Generation Z in Indonesia admitted to using the internet for their personal needs every 

day. It is no wonder that 99% of Generation Z claims to be more involved in 

smartphone use (Websis For Edu, 2018). Of Indonesia's 265.4 million population, 50% 

of them are internet users, and half of these internet users are digital natives. 

 

Based on a Nielsen survey in 11 major cities in Indonesia, 68% of adolescents 

aged 15-19 think embracing technology is the key to their future success. They were 

born with digital DNA and grew up using five types of screens, namely smartphones, 

desktops, laptops, tablets, and TVs, to instantly communicate and digest information. 

However, their attention is also easily divided at the same time. (Katherina, 2017). This 

generation is also active in using social media.  

 
 

Figure 1. Gen Z’s Daily Social Media Platforms (source: Business Insider, 2019) 

 

The data shows that Instagram is the social media most frequently viewed by 

Gen Z (figure 1). The results of research by Supratman (2018) show that the reasons for 

the use of Social Media by Digital natives are more for “daily” matters and enjoy easy 

access in meeting primary and tertiary needs through social media. Gen Z also has 
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particularities in accessing the digital world, especially social media. There are three 

habits of Gen Z in social media (Doxadigital, 2018), namely: 

1. Good at keeping identity; Gen Z does not show himself openly and uses 

pseudonyms. 

2. Easily bored; gen Z is only able to listen to advertisements, for example, for 8 

seconds 

3. Not easily affected by advertising; data shows only 25% of Gen Z still receive 

advertising messages. The rest prefer it when messages are carried by endorsers, 

influencers, celebrities, etc. 

 

Regarding Self, gene Z is good at keeping his identity. One reason is to avoid 

accounts that ask for friendship but do not know the owner. For Gen Z, refusing a 

request or cutting a "following" was seen as rude (Business Insider, 2019). So Gen Z 

chooses to "hide" himself through the ownership of various accounts, namely work 

accounts, "regular" Instagram accounts, and Finsta (Fake Instagram). Apart from 

hiding himself, Gen Z also feels freer to present himself through Instagram multi 

accounts. In 2016, Instagram officially launched "account switching" so that users can 

switch 2-5 accounts without logging out (Bohang, 2016). 

 

BBC coverage of some Gen Z (Sherwood, 2019) shows that Gen Z expresses 

himself more on Finsta accounts than on Rinsta or Regular Instagram accounts. The 

BBC website reveals that Gen Z considers Rinsta to be the first impression others see 

when opening an Instagram account. Therefore, Rinsta is designed with a solemn 

atmosphere, while Finsta is made so that account owners can appear more different 

from Rinsta and be themselves when interacting through social media. Most of them are 

friends with their parents on Rinsta's account, but not on Finsta's account. This case 

shows Gen Z considering what he thinks should or should not show on social media. 

 

In addition to this phenomenon, packaging social media is also related to career 

matters. In the development of the field of the Human Resource Department (HRD), 

various companies have considered the presence of social media workers in the process 

of hiring employees. Allegedly, currently, 93% of the recruitment process uses social 

media to see prospective employees. Data shows that the recruitment process through 

social media is 79% through LinkedIn, 26% through Facebook, and 14% through 

Twitter (Fa, 2018). This data shows that social media plays an essential role in the lives 

of its users. In recruiting employees, HRD does not find as much info as possible about 

prospective employee data to find out whether the qualifications they have to meet the 

qualifications required by the company. Not only do recruitment through social media, 

but HRD also checks social media accounts for job applicants. The Indonesian Ministry 

of Communication and Information, as the official state institution, also reminded the 

public, especially adolescents, to regulate their social media content, avoid negative 

matters.  It will affect their track record later when they find work. Why are teenagers? 

Because according to the Ministry of Communication and Information, teenagers were 

allegedly found to use more social media for malicious activities than positive things 

(Suci, 2017).  

 



                                                                                            P-ISSN: 2086-1559, E-ISSN: 2527-2810  

 

Jurnal The Messenger, Vol. ..., No. ..., January or July 20.., pp. ...-... 

253 

In the end, it can be said that the digital era has changed the form of the 

Presentation of Self in social interactions, as well as explaining the process of 

considering how Self presented in social media. 

 

In the 1950-60 era, Goffman (1956) has put forward what he calls the Presentation 

of Self, also known as Dramaturgy. In Dramaturgy, Self performs impression 

management as a part of Self. However, it turns out that Gen Z does not present Self in 

its entirety when it comes to presenting themselves but by dividing several self-

presentations into various accounts. So the question of this research is, how does this 

Digital Dramaturgy then present itself in the performance stages? 

 

According to Cooley, the Self is not formed linearly; it does not mean that the Self 

is formed individually first; then, it becomes a social Self, but the Self grows 

dialectically through communication. (Coser, 1977).  
 

"There is no sense of 'I' ... without its correlative sense of you, or he, or they" 

 

Cooley's views inspired G.H. Mead on The Self. The Self is the central concept of Mead 

(Macionis, 2017). Self is part of the individual, which contains self-awareness and self-

image. Self, according to Mead, is the result of a social product: 

First, the Self develops only through social experience. The Self is not part of the body 

and is not born. For Mead, the Self is only formed from interactions with other people. 

Second, the social experience in question is the experience of exchanging symbols. 

Humans find the meaning of various actions by understanding the intentions of a 

behavior. Third, understanding the intention of the behavior requires imagining other 

people's views on the same problem. Mead calls this stage, taking the role of the other. 

 

In “The Presentation of Self in Everyday Life” (1956), Goffman stated that 

individuals who meet other people would seek information about the people they meet or 

use the information they already have, among other things, intending to use this 

information to define situations. 

 

According to Goffman, in a meeting, each party, intentionally or not, makes an 

expression so that the other party gets an impression. In this process, each party will try to 

influence each other by doing impression management. 

 

The activity of a participant to influence other participants in an encounter is called 

performance. The place where the appearance is presented is called the "front region,"; part 

of the individual's performance, which regularly functions in a general and fixed fashion to 

define the situation for those who observe the performance. The social front can be divided 

into traditional parts, such as setting, appearance, and manner. 

 

It is clear that accentuated facts make their appearance in what we have called a 

front region; it should be just as clear that there may be another region, a back region, 

or backstage, where the suppressed facts make an appearance. A backstage may be 

defined as a place, relative to a given performance, where the impression fostered by the 

performance contradicted course. There are, of course, many characteristic functions of 

such places. It is here that the capacity of performance to express something beyond 
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itself may be painstakingly fabricated; it is here that illusions and impressions are 

openly constructed. 

 

In the digital era, the differentiation of the front region and backstage is 

significant because both are in cyberspace. For this reason, social interaction in the 

digital world requires regional identification as intended by Goffman. 

 

Bourdieu’s Logic of Practice. 

Habitus is a disposition formed over a long period, a structured structure and tends to 

function structurally, is reflected in various unconscious forms (actions), and imitates 

the 'disposition giver.' In various other occasions concerning stimuli, the habitus 

operates in a conscious and even calculating practice, which still refers to previous 

experiences in dealing with the same stimuli. Here the habitus then guides what to do or 

not to do or say in terms of similar contexts (Bourdieu, The Logic of Practice, 1980, p. 

53). 

 

Habitus demands the existence of an arena/field context to enable it to operate. 

Every arena always has a "rule of the game" (doxa) that is imposed on every individual 

who enters it. Therefore, habitus needs the support of capital following the arena's 

context so that individuals can "fight" in it. Negotiation and strategy are the keywords. 

Individuals—with or without awareness—can quickly justify habitus and display the 

right capital to achieve goals in every arena. In this section, concepts of practical logic 

and reflection are intertwined in habitus embodiment in each arena.  

 

It becomes a kind of praxis, a pre-understanding externalized in action with 

consciousness and automation. 

Bourdieu makes the practical logic analogy of placing habitus-capital in the arena as a 

'game' with doxa as 'the rule of the game.' In the game, the rules are made by an 

authorized institution. The players enter the arena knowing their status and position, as 

well as their respective roles. They act according to the old 'results of training'. That is 

what is called the practical logic of habitus. Nobody is going to tell players what to do 

in each arena of play. The individual's pre-understanding will 'guide.' If they are not 

capable, then the player must accept defeat or even leave and be replaced. 

 

“Feel for the game. Having a feel for the game is . . . to master practically 

the future of the game, is to have a sense of the history of the game. While 

the lousy player is off tempo, always too early or too late, the right player is 

the one who anticipates, who is ahead of the game” (Bourdieu in Webb, 

Schirato, & Danaher, 2002, p. 49). 
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Frameworks. 
 

           Impression Management            Performances in Digital Arenas 
   

 

 

 

 

BACKSTAGE                 FRONT REGION 

 

Figure 2.  Digital Dramaturgy on Logic of Practice (Source: Researchers’) 

 

Methods  

The research adopts the qualitative approach, relies primarily on personal 

interviews in the constructivism paradigm. Interviews were conducted via online media 

on informants who categorized as Gen Z and had active Instagram multi accounts. 

 

Results  

The two informants in this research have different decisions about who their audience in 

Finsta is. If at Rinsta, they both choose formal audiences such as family and 

work/college friends, then at Finsta, the audience is divided into two categories: 

1. Close Friends (male informant) 

2. Strangers (female informant) 

 

The informant said she made a formal appearance on topics that matched her 

master status because her Instagram friends also did the same thing. She gets a response 

from the public if he does what is expected of her. According to informants, 

 

"On average, you share things that are productive, mbak ... fill in a feed or 

story about learning tips or activity updates or something great like an 

achievement." 

 

This statement made the informant think, "I have to do the same" because she 

would receive negative comments if not. The informant said this made her frustrated 

because if she opened Rinsta, she saw that it contained many things that were full of 

image and made her insecure and eventually rarely opened Rinsta. While at Finsta, the 

informant felt welcome. One time, the informant posted a meme that was not "herself" 

at Rinsta but did not respond because it was not academic. Meanwhile, when posted on 

Finsta's account, many DMs asked how she was, so she organized the messages that 

would display on these accounts carefully according to how she wanted to be known 

and have social interactions.  

Self 

 

Considering: 

 

Doxa 

Habitus 

Kapital 

Arena 
 

Fragmented Self 
 

Fragmented Self 
 

Fragmented Self 
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Why do informants have multiple accounts? Rinsta's account is used to present the 

real Self with the real name, original activities to fill curriculum vitae. In contrast, Finsta 

is used to discuss fandom, other people's stalking, and online shopping. It showed that 

Finsta is an arena where somebody can display symbolic capital and social capital 

freely. 

 

 

Discussion 

First of all, we need to discuss how Gen Z sees multi-accounts as their channel for 

expressing themselves and selecting audiences. This digital native is fully aware that 

they have to do impression management on social media. They are accustomed to 

dividing accounts into official accounts under their real names with the choice of a 

colleague and peer-group audience and “unofficial” accounts. Official accounts are 

primary accounts that they use for formal things such as applying for jobs or joining 

activities to fill out their curriculum vitae. Gen Z, the informant of this research, is very 

active on Instagram and has 3 Instagram accounts. They are more active on Finsta 

(Fake Instagram) accounts than Rinsta (Regular Instagram) accounts. They think 

Rinsta's account is boring with formal encounters and uses excellent and polite 

language. Meanwhile, on the Finsta account, they can express themselves using 

pseudonyms and gender different from their real gender. 

 

Second, it is also necessary to discuss whether the distinction between front and 

backstage is rigorous in the impression management that takes place at Rinsta and 

Finsta. Rinsta is the front stage where they perform, while Finsta is a back region where 

their performances are not regulated like when performing on the front stage. Third, 

what is the basis for self-appearance decisions? 

 

Based on the framework, the Self is part of an individual containing self-

awareness and self-image. Self, according to Mead, is the result of a social product. 

When informants’ audiences did not react if they did an activity that was not related to 

academics or achievement, the informants learn the symbol that Self is valued if they 

send a message related to achievement. Informants understand that their original Self is 

only recognized and appreciated when it comes to cultural capital.  

 

Doxa, the habitus and capital in the Rinsta, has made the informants manage their 

self-awareness and self-image. When they sees that in different arenas such as Finsta 

having different doxa and habitus, her Self uses different cultural, social, and economic 

capital and symbolism. They then made their Self managed different habitus from 

Rinsta's habitus to use different capital when in a different arena. They put a different 

self-image at Finsta. It indicates that when the identity is clear, the informant chooses to 

apply orthodoxy--presenting the habitus like the prevailing dominant habitus, to be 

considered part of the 'player' in the arena. While in another arena where the Self has 

been covered, somebody can change habitus briefly. 
 

Performances in Digital Arenas. 

Goffman said the boundary between the backstage and front region is the audience. 

Both informants had different audiences: close friends and strangers. Male informants 

had close friends as audiences. He felt his Finsta his backstage, but based on Goffman's 
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thought, when he considered the doxa and habitus on how his close friends would react 

to his posts, it meant he already did the impression management. He used different 

capitals in different arenas in his performances. He used fragmented Self that got along 

with the arena's doxa and habitus. Same as the female informant who made her image as 

a 20-year-old male in her Finsta. Her audience was utterly strangers. 

 

Nevertheless, she manages her impression and performance, considering the 

doxa and habitus that prevail in her friendship at Finsta. She even said she was more 

active in her Finsta than Rinsta because she was tired of all the image maintenance in 

Rinsta. She felt more comfortable in her Finsta to become another gender Self, but it did 

not mean her Finsta is her backstage. So, based on informants’ experience and 

thought, both Rinsta and Finsta, are Front Region. 

 

It is also termed a post-reflexive form that must remain integral to any 

hybridization efforts of the displayed stages, especially concerning contemporary 

identity in social stratification (Adams, 2006). Bourdieu's thinking is also seen when 

defining arenas as networks or configurations of relationships between social positions 

in which positions and their relationships are determined by the distribution of 

economic, social, and cultural capital (Ignatow, 2017). In the digital arena, social capital 

- and even symbolic capital - can be the key to winning the battle on social media. 

 

In the end, the social media arena is a very fluid space in which pseudo-events 

operate. Hence the stages they wake up with are with the consciousness of a demanding 

doxa and a dominant habitus that must be obeyed. In arenas with different contexts, they 

represent capitals in different proportions. 

 

Conclusion 

Based on the discussion, it was found that in the digital world (Instagram), Self is 

no longer a complete Self but can be divided into several parts. How the Self is divided 

depends on Doxa and Habitus in a digital arena. Therefore, different arenas, different 

performances, and then different Self. This Self that is entirely different from the offline 

Self brought into the digital world is called the Fragmented Self. 
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